
What the 2026 NBA Champion New York Knicks 
Can Teach Us About Winning in Business. 
 

Introduction: Success Is Rarely a Straight Line 

When the New York Knicks won the 2026 NBA Championship, they ended a 53-year title drought. They 
did not enter the playoffs with the league's best record. In fact, they finished the regular season tied for 
fifth, behind teams like the Thunder, Pistons, Spurs, and Celtics. 

Yet when it mattered most, they found a way to win. 

Their journey offers important lessons for business leaders, entrepreneurs, nonprofits, and anyone 
pursuing a difficult goal. 

 

Lesson 1: Your Starting Position Does Not Determine Your Finish 

The Knicks did not finish first. 

Many analysts believed other teams were better positioned to win the championship. 

But championships are not awarded based on potential, rankings, or predictions. They are earned 
through execution. 

Business Parallel 

Apple was once just a small computer company competing against giants like IBM and Microsoft. 

Today it is one of the most valuable companies in history. 

The lesson: 

You don't have to start in first place to finish there. 

Lesson 2: Adversity Is Part of the Journey 

Throughout the playoffs, the Knicks faced significant challenges, including a devastating loss to Atlanta in 
which they were thoroughly outplayed. 

Many teams allow one bad loss to become two or three. 

The Knicks treated it as a single game—not a defining moment. 

They regrouped and moved forward. 

Business Parallel 

LEGO nearly collapsed in the early 2000s. 

The company was losing money, struggling with identity, and facing serious financial pressure. 



Instead of quitting, leadership regrouped, simplified its strategy, and rebuilt the business. 

Today LEGO is one of the world's most admired brands. 

The lesson: 

One bad quarter, one lost customer, or one major setback does not define your future. 

Lesson 3: Big Deficits Can Be Overcome 

The Knicks repeatedly found themselves trailing during games and series. 

Instead of panicking, they focused on the next possession, the next quarter, and the next opportunity. 

They never acted like the game was over until the final buzzer. 

Business Parallel 

Marvel Entertainment filed for bankruptcy in 1996. 

Many assumed the company was finished. 

Instead, Marvel slowly rebuilt, took calculated risks, and eventually created the Marvel Cinematic 
Universe. 

Today it is one of the most successful entertainment franchises ever created. 

The lesson: 

Temporary deficits are not permanent outcomes. 

Lesson 4: Teamwork Beats Individual Talent 

The Knicks consistently credited teamwork for their success. 

Players accepted roles. 

They trusted one another. 

They celebrated collective success rather than individual statistics. 

Business Parallel 

Great organizations succeed when everyone understands their role and works toward a shared mission. 

The most successful companies create cultures where collaboration outperforms ego. 

The lesson: 

Individual talent may win games. 

Teams win championships. 

 

 



Lesson 5: Take One Game at a Time 

Throughout the season and playoffs, Knicks players repeatedly emphasized focusing on the next game 
rather than looking too far ahead. 

This mindset prevented them from becoming overwhelmed by the magnitude of their goal. 

Business Parallel 

Every successful company faces enormous challenges. 

The businesses that survive are often the ones that break big goals into manageable daily actions. 

The lesson: 

Focus on today's opportunities instead of tomorrow's worries. 

Lesson 6: Believe Before Others Do 

For 53 years, the Knicks heard criticism, skepticism, and doubt. 

Yet the organization continued to believe that success was possible. 

That belief became reality. 

Business Parallel 

Every breakthrough company was doubted at some point. 

Apple. 

Marvel. 

LEGO. 

Amazon. 

Tesla. 

Every one of them endured periods when outsiders questioned whether they would succeed. 

The lesson: 

Sometimes you must believe in your vision long before the marketplace does. 

 

 

 

 

 

 



Conclusion: Champions and Great Businesses Share the Same DNA 

The 2026 New York Knicks proved that perseverance, resilience, teamwork, self-belief, and a 
commitment to continuous improvement can overcome even decades of disappointment. 

Whether you're building a company, leading a nonprofit, growing a career, or pursuing a personal goal, 
the same principle applies: 

Success doesn't belong to those who never face adversity. 

It belongs to those who keep moving forward despite it. 

The Knicks waited 53 years for a championship. 

They earned it because they never stopped believing it was possible. 
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based in White Plains, NY. We specialize in consumer insights, web design, SEO, and omnichannel 
campaigns for a diverse roster of clients. At Graham Stanley Advertising, strategic thinking is at the core 
of everything we do. We help clients challenge assumptions, discover new possibilities, and develop 
more meaningful connections with their audiences by reimagining how they present, market, and deliver 
their products and services. 


